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Internet Explorer vs Murder Rate
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Frequency of attending place of worship
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Spurious Relationship between Income and Frequency of Worship
Attendance
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Spurious Relationship between Income and Frequency of Worship
Attendance
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Frequency of attending place of worship

gender of hh member: 2, female
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* Philip H. Pollock Ill. 2009. The Essentials of
Political Analysis. CQ Press.

* W. Philips Shively. The Craft of Political
Research. Pearson Prentice Hall.



